
 
 
 

Job Description 

Title: Vice President of Marketing 
Reports To: President / CEO 
FLSA Status: Exempt: Full-Time, Salary 

 

Overview: 
The Vice President of Marketing plans, leads, and assures the implementation of strategies to 
develop marketing and sales support for all elements of Honeywell Arts and Entertainment.  
  
As a key member of the executive leadership team, the Vice President of Marketing is 
responsible for all ticketed earned revenue in a network of 12 venues presenting in excess of 
150 touring performances a year.  The VP of Marketing also oversees marketing Honeywell 
Hospitality, Honeywell Music Lessons, Honeywell Educational Outreach, Honeywell House, 
Eagles Theatre (movies), 13-24 Drive In Theatre, Clark Gallery, Dr. James Ford Historic 
Home, Charley Creek Gardens, and the Honeywell Arts Academy.  In partnership with the 
Chief Development Officer, the VP of Marketing aligns and integrates branding and marketing 
the Honeywell Foundation’s fund development activities into appropriate cross-marketing 
channels.    
  
The Vice President of Marketing will generate significant new strategies in addition to playing 
a key role in execution of both long- and short-range strategic planning, strengthening the 
organization and supporting growth-related initiatives.  This position oversees a marketing 
and box office team of six, and partners with various channels within the organization 
ensuring that message points and effective plans are in place. 

 

Essential Duties and Responsibilities (Note: Other duties may be assigned) 
To perform this job successfully, an individual must be able to perform each essential duty 
satisfactorily.  Reasonable accommodations may be made to enable individuals with 
disabilities to perform the essential functions. 

 Develop a marketing plan to achieve and support initiatives contained within the 
strategic plan  

 Lead an institutional culture of exceptional customer service and experience  
 Lead digital marketing strategies and oversee contractor relationships  
 Lead, develop, coach, inspire, and motivate a strong marketing team  
 Provide strategy and leadership for the ongoing growth, expansion and strengthening 

of a comprehensive Marketing program including public relations, media relations, 
social media, creative services, advertising and digital marketing  

 Direct and support market research collection, analysis, and interpretation of market 
data for short- and long-term market forecasts and reports  

 Identify, cultivate, solicit, and steward relevant Marketing relationships  
 Coordinate and produce financial, budget, and other special reports, proposals, and 

analyses, to include monthly progress reports and/or revenue reports maintaining 
appropriate systems and accountability procedures and compliance standards  

 Develop annual budget, work plan, and strategic plan for Marketing department  
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 Manage all paid and trade media – TV, Print, Radio, Digital and experiential – tracking 
goal, spend, KPIs – coordinating with internal departments and external agencies  

 Oversee all direct mail programs, public relations and related publicity, community 
relations, media advertising, creative services including graphic design, CRM and 
related activities  

 Partner effectively with all internal stakeholders to ensure lifetime value of customers - 
including development, group sales, public relations, and guest relations ensuring 
consistent and constant communication as it relates to new event material  

 
Responsibilities are subject to change and increase as the position evolves. 

 

Knowledge, Skills and Abilities 
The requirements listed below are representative of the knowledge, skills, and/or abilities 
required to perform each essential duty satisfactorily. Reasonable accommodations may be 
made to enable individuals with disabilities to perform the essential functions. 

 Understanding of business functions including Marketing for nonprofit, arts and 
entertainment, and catering/restaurants  

 Working knowledge of data analysis and performance/operation metrics  
 Demonstrable competency in strategic planning and business development  
 Significant experience overseeing use of digital media to drive sales and expand the 

brand  
 Experience planning and executing market budgets and evaluating the ROI of specific 

marketing initiatives and the overall budget  
 Understands issues in the context of the big picture and can develop and execute on 

solutions appropriate for the situation  
 Treats sensitive and/or confidential information appropriately  
 Exhibits high levels of integrity, ethical behavior, and professional maturity  
 Comfortable with difficult conversations  
 Ability to reach agreements and consensus despite differing opinions and priorities  
 Stays abreast of industry best practices  
 Advanced written and verbal communication skills  
 Excellent interpersonal, relationship building, communication and public speaking 

skills  
 Strong computer skills; Microsoft Office proficiency  
 Strong time management skills and attention to detail  
 Aptitude in decision-making and problem-solving  
 A team player with a strong work ethic  

 

Education and/or Experience 
Bachelor’s degree in Business, Sales, Communication, Marketing or relevant field and 10+ 
years of marketing experience and related leadership experience; Master’s degree preferred. 
Experience in entertainment, event and/or non-profit marketing a plus.  
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Environment and Physical Demands 
The physical demands described here are representative of those an individual must meet to 
successfully perform the essential functions of this job. Reasonable accommodations may be 
made to enable individuals with disabilities to perform the essential functions. 

 Office environment 
 Utilizing an office desk – sitting, reading, listening or speaking with the ability to move 

intermittently throughout the day 
 Constant walking and standing; frequent bending, stooping and reaching 
 Occasionally lift up to 10 lbs. with the ability to push or pull more than 10 lbs. 
 Ability to work in a fast paced environment 
 Strong sensory skills, such as good eyesight, good hearing, and dexterity 
 Ability to operate office equipment, including computers, copiers, fax machines, and 

phones 
 

Other Requirements 
Position will require some evening and weekend hours.  

 


